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#UnitedForYou COVID-19 Relief Programme #HUOB
Seeing our customers through to better times —_—

Lo UOB sets aside S$3b as
Supported more than one million —@ relief assistance to SMEs
. .. . The Business Times,
individual and business customers < 12 February 2020
across the region through liquidity relief
measures UOB (Thai) offers

customers flexible
. repayment options e
« Loan repayment moratoria / deferrals for personal and
business loans during
COVID-19 pandemic

 Extension of loan tenor Bangkok Post, 9 April 2020

» Access to lower cost funding through UOB Malavsi .
. alaysia offers relief
government-assisted loans measures due to COVID-19 @
The Star, 22 March 2020 =

UOB Indonesia relaxes credit
for customers
Metro TV News, 13 May 2020



#UnitedForYou COVID-19 Relief Programme
Caring for our colleagues’ well-being

Enabling more than 19,000 colleagues globally to work
from home

» Configured more than 220 IT applications for remote access

* Monitoring all of the Bank's systems round the clock to make
sure everything is up-to-date, properly protected and secure

* Implemented staggered hours, split shifts and split sites to
ensure safe distancing

» Supplied more than 860,000 masks and hand sanitisers for
colleagues




#UnitedForYou COVID-19 Relief Programme HuoB
Protecting the welfare of vulnerable communities globally —_—
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1 million 30,000 3] 18

pieces of personal care packs distributed to markets across Asia UOB markets around the
protective gear and masks the disadvantaged introduced UOB My Digital world united to raise funds
for healthcare workers and Space providing digital for communities affected by
others in need learning equipment to COVID-19

disadvantaged students
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2019
Performance Review

Balancing Growth with
Stability for the Long Term




Disciplined, broad-based growth in 2019

[55) sa3billion | @z $10.0 billion

+8% +10%

$ g Net Customer Loans
i,ﬁ, $265 billion
+3%

Customer Deposits

gg, $311 billion

+6%
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+0.3% pt

Total Assets

9'1 S404 billion

+4%




Resilient, well-diversified loan portfolio it UOB

Loans by geography Loans by customer segment Loans by industry sector
Others .
11% Singapore Large corporates Housing loans

51% Manufacturing

25%
. 50%
Individuals ° 8%
Greater China 35% Oth
thers
16%
5%
Fls, investment ’
and holding
coml%:g/nles Professionals
. 0 and private
Thall%r/ld individuals
10%
Transport, storage °
Indonesia and
4% communication
. 4%
Malaysia SMEs
11% 15% General Building and
commoerce construction
13% 25%

As at 31 March 2020



Strong balance sheet with sound capital and funding base #ft UOB

31 Mar 2020 31 Dec 2019 31 Dec 2018
Non-performing loans ratio 1.6% 1.5% 1.5%
Unsecured non-perf_ormlng 206% 202% 202%
assets coverage ratio
Liquidity coverage ratio 139% 146% 135%
Net stable funding ratio 109% 111% 107%
Common Equity Tier 1 capital 14.1% 14.3% 13.9%

adequacy ratio

Dividend per share $1.30 $1.10
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Positioning UOB for
Future Growth
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Anticipating the needs of Asia’s digital generation fitUOB

Engaging and serving our customers through our omni-channel approach

6:51

in total banking transactions

(f . VOB MIGHTY
% 20% increase

@ 96%

Featured Services.
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. .. Mighty Insights
\‘J of all transactions* are digital v
* includes ATM transactions Monthly activity ’,
i S ()
L =

. = sy Homa  OFVi  SrgapomPuaer  Siagral  HomeLoan  Procmota
I_.T$ 1 I n 3 i Powering Singapore with the
g largest network of utility providers

banking accounts in Singapore opened digitally

o
Geneco  (swifch

¢ hem, 8 eatclignt
@ 2in5
‘ customers in Singapore prefer to use m»»«v
multiple banking touchpoints ' singtél
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Serving ASEAN'’s digitally-savvy millennials

Launched our award-winning digital
bank, TMRW, in Thailand and
Indonesia

« ASEAN's first mobile-only, digital bank for
millennials

TVRW What TMRW is

Simple
Engaging

TIOBAL

G INANCE

Most Innovative Digital
Bank in Asia Pacific

BEST BANK

AWARDS

2019
ASIAMONEY

Best Digital Bank in Thailand

I.;

THE
DIGITAL
BANKER

[—
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Best New Digital Bank and Best New
Mobile Banking App, Thailand

L W
P“ 4
Y%

"« mssel
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Best Digital Bank Thailand -
Rising Star

Best Bank for Millennials

Best Customer-centric Business Model
Outstanding Client Onboarding
Outstanding Social Media Campaign
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Connecting customers to regional opportunities ##UOB

Supporting our customers’ financial and
business needs across borders

* Expanded presence in Vietham and new
branches in Hanoi, Vietnam and Zhongshan City
in China’s Greater Bay Area

* Provide deeper support of companies looking to
diversify or relocate their business activities and
supply chains

ftuoB -+« € SGX==
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morandum of Understanding Signing Ceremon:
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Providing holistic, sustainable solutions across industries HuoB

Offering sector-specific
insights and solutions

Contributing to sustainable development

{tc Poultry Processing Hub

Supporting the poultry industry’s first U-Solar — powering the solar industry value chain
smart and green factory
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Upholding our values and drawing on our strengths fitUOB

: : e_0 ‘A,
— : : @
= T - - R ( 2%
Our '/ - QD
Fundamental ;
Strengths Robust Governance Established . Diverse Pool - Asian Heritage and
and Risk Management; i and Integrated i of Talent and . Southeast Asian
Strong Capital and Network : Expertise Roots
Funding Base : : :

¥ &0 D

Honourable Enterprising United ' Committed
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Focusing on our fundamentals for sustainable growth it UOB

S[e

Disciplined and nimble in balancing
growth with stability

“ ©

People with capabilities for Guided by our values Strong balance sheet
the future

Customers at the centre
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Thank You

WA
-H-H- UOB RIGHT BY YOU



