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UOB and its Commercial Banking clients raise more than $500,000 through 

bamboo art making this Lunar New Year  

Funds raised will go towards supporting art, children and education in Singapore 

 

Mr Wee Ee Cheong, Deputy Chairman and Chief Executive Officer, UOB, applying the finishing touches to his 

bamboo craftwork as part of UOB’s festive fundraising drive. 

 

Singapore, 8 February 2021 – The global COVID-19 pandemic did not put a stop to UOB Commercial 

Banking’s annual festive fundraiser this Lunar New Year. Despite being unable to gather together 

physically, UOB and its Commercial Banking clients have raised more than $500,000 through a series of 

bamboo art workshops, held in accordance with safe management measures. 

 

Bamboo was chosen for its robustness, resilience and relevance to Asia, symbolising the strength and 

cohesiveness of local communities in facing and overcoming COVID-19 challenges together. It also 

reflects UOB’s commitment to creating benefit for the generations to come and is the key feature of 

UOB’s latest corporate sustainability campaign, “Forging a sustainable future”.   

 

As part of the Bank’s fundraising efforts, more than 20 UOB Commercial Banking clients learnt about 

traditional bamboo art and its versatile use in furniture-making during their respective bamboo art 

workshops, which will take place until the Lunar New Year. Each client carved and painted auspicious 
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Chinese greetings on eco-friendly bamboo panels as they look forward to a better year ahead. The Bank 

also matched its clients’ donations dollar for dollar, up to $250,000. 

 

One customer who participated in the workshop is Mr Goh Yeow Lian, Chairman, Wee Hur Holdings 

Limited.  Mr Goh said, “The inability to hold physical fundraisers will not stop us from contributing back to 

the community, especially towards those who are more vulnerable. During the session, I was again 

reminded of our community’s committed efforts in facing the pandemic with resilience and unity. I am glad 

that UOB has presented an opportunity for us to do good this Lunar New Year in a safe, sustainable and 

meaningful way.” 

 

This series of bamboo art workshops are the first round of UOB Commercial Banking’s annual Lunar New 

Year charity fundraising activities this year. More than half of the funds raised will go towards The 

Business Times Budding Artists Fund1 and The Straits Times School Pocket Money Fund2 to support 

children from financially-disadvantaged backgrounds, enabling them to discover and to nurture their talent 

in art as well as to help them through school. The rest of the funds will go towards supporting education 

and local small- and medium-sized enterprise (SME) innovation under the UOB-Singapore Management 

University Asian Enterprise Institute (UOB-SMU AEI)3. The support will provide for enhanced learning 

experiences to students from the UOB-SMU AEI and help local SMEs to strengthen their resiliency and 

capabilities as they navigate challenges amid the COVID-19 pandemic.   

 

– Ends – 

 

 

 

                                                        
1
 The Business Times Budding Artists Fund (BT BAF) originated from a conviction that no child with the strong interest and 

potential in the arts should be denied the opportunity to develop his or her talents due to a lack of financial resources. BT BAF 
aims to level the playing field and reaches out to children and youths from financially disadvantaged backgrounds, ages six to 19, 
providing opportunities and access to the arts. 
2 The Straits Times School Pocket Money Fund was started in 2000 as a community project initiated by The Straits Times to 

provide pocket money to children from low-income families to help them through school. The children can use this money for 
school-related expenses, such as buying a meal during recess, paying for transport or using it to meet other schooling needs. 
The financial help also eases the burden of the many parents who are already struggling to feed their families on their meagre 
incomes. 
3 The UOB-SMU Asian Enterprise Institute, established by UOB and Singapore Management University, facilitates the exchange 

of knowledge and resources in order to support the growth and development of local enterprises and students of the University. 
https://usaei.smu.edu.sg/  

https://usaei.smu.edu.sg/
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About UOB 

United Overseas Bank Limited (UOB) is a leading bank in Asia with a global network of more than 500 offices in 19 countries and 

territories in Asia Pacific, Europe and North America. Since its incorporation in 1935, UOB has grown organically and through a 

series of strategic acquisitions. UOB is rated among the world’s top banks: Aa1 by Moody’s Investors Service and AA- by both 

S&P Global Ratings and Fitch Ratings. In Asia, UOB operates through its head office in Singapore and banking subsidiaries in 

China, Indonesia, Malaysia, Thailand and Vietnam, as well as branches and representative offices across the region.  

 

Over more than eight decades, generations of UOB employees have carried through the entrepreneurial spirit, the focus on  

long-term value creation and an unwavering commitment to do what is right for our customers and our colleagues. 

 

We believe in being a responsible financial services provider and we are committed to making a difference in the lives of our 

stakeholders and in the communities in which we operate. Just as we are dedicated to helping our customers manage their 

finances wisely and to grow their businesses, UOB is steadfast in our support of social development, particularly in the areas of 

art, children and education. 

 

For media queries, please contact:  

Leong Jie Xiang  

Group Strategic Communications and Brand  

Email: Leong.JieXiang@UOBGroup.com  

Tel: 6539 5661 / 9151 0012  
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